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acknowledgement 
of country 
Kaurna and Turrbul/Yuggera
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of lived experience



content 
warning



why? Simon Sinek’s Golden Circle

what?

how?

why?

What? 
The product or service you 

provide

How? 
What stands you apart from 

competition? 

Why? 
Your core purpose or belief



diversity
Valuing diverse opinions 
within a diverse population.

Specialisation within lived 
experience workers and 
advocates could prevent 
diverse people from being 
stretched thin over multiple 
opportunities. 



equity of voices
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Know your rights. 

To read the National Mental health statement of rights and responsibilities go to 
www.health.gov.au 
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how are people using online spaces 
for their mental health? 

Anonymous community 
survey with 156 responses, 
with 136 giving consent for 
their answers to be used at 
TheMHS 

“…Social media helps me feel 
connected. It reduced my 
feelings of isolation when I was 
out of circulation due to being 
unwell” - anonymous
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our participants age, gender, and diversity

meaning that majority of our responses were from 
people of diverse backgrounds! 
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a story about feedback 
When compassion 
and person centred 
care comes second 
to paperwork – the 
reality of a broken 
system.



feedback outside of 
mental health
Easily available and rewarded in retail 
and hospitality



feedback 
alternatives 
Patient Opinion, an online 
feedback system for 
healthcare providers and 
clients 

“the middle man that passes 
your anonymous story – good 
or bad – to the right people”



mental health on twitter



mental health on twitter

Match Users Tweets

Bipolar 6k 394 992k

Depression 5k 441 1.0m

PTSD 477 244 573k

SAD 389 159 421k

Control 10k 5728 13.7m

Quantifying Mental Health 
Signals in Twitter 
Coppersmith et al

#mentalhealth 298,462 tweets/30 days
#selfcare 77,401 tweets/30 days
#mentalhealthmatters 48,843 tweets/30 days
#suicideprevention 23,612 tweets/30 days



survey results
“I want to help 
people who have 
had similar 
experiences to me”

0.74% 1.47%

11.76%

37.50%

48.53%

Strongly Disagree

Disagree

Neutral

Agree

Strongly Agree



distress tolerance 
resource 



services doing it well



oliver keane 
online engagement by youth 

health services

section 2



my WHY:
finding my
community 
YouTube and blog stories helped me 
access language and ideas I had never 
heard in real life

My online access helped me understand 
myself, and supported me to make 
decisions during my transition



running a 
service’s 
social media
Often underutilized, 
and used for 
primarily key service 
updates or job 
vacancies



running a service’s 
social media

Important service information 
(e.g.. opening hours, cost) 

Engaging articles, memes, 
and stories 

Influential resources and 
mental health literacy 

Increased awareness of 
service and its options of 

support

Growth in followers, 
likes, and 

engagements 



understanding 
our audience
Our largest audience on Social Media 
isn’t our clients age range, but rather 
those supporting our clients. 

Understanding this helps us prioritize 
posts that increase mental health skills 
of all ages

Data as of 20/8/2019 



the perfect 
post recipe 

• Youth Friendly language

• Partnerships and tagging 
with other organisations 

• Post between 2-6pm on 
weekdays, or 12am - 1pm 
on weekends * 

• Images or videos 

• Luck ! 

* Arens, 2019. 



meme 
culture
A fun and casual way of 
sharing experiences and 
ideas with people from 
similar backgrounds.

A key way that impacts a 
businesses public 
perception  



memes for mental 
health providers

“internet memes are able to serve as 
forms of collective action and 

discursive expression due to their 
persuasive and participatory nature” 

- Johann and Bulow, 2019



how are people using online spaces 
for their mental health, in relation to 

finding service providers? 



for mental health, what do you use social media for?



online spaces for 
diverse people

People with disabilities 

LGBTQ+ Identifying 

Trans or gender diverse 

Did not identify as any diverse option

People from diverse backgrounds are using online spaces a lot 
more for their mental health, and are using it in different ways. 



where to from 
here?
Online spaces can be uncharted 
territory for youth mental health 
services, but can be a crucial part in 
how we are perceived and accessed 
by young people and their families. 

Contact Tanya and Oliver here:
(08) 8186 8600
tblazewicz@sonder.net.au
okeane@sonder.net.au

mailto:tblazewicz@sonder.net.au
mailto:okeane@sonder.net.au
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question time! 
More information on our research, community 

survey results, and social media: 
linktr.ee/themhsonline

Contact Tanya and Oliver here:
(08) 8186 8600

tblazewicz@sonder.net.au
okeane@sonder.net.au
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